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- Gather petition via email or by door-to-door and send to these corporation
- Hire IT to design flash file campaign, link to info regarding issue, link to petition \ ‘ /
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y Provider (Nurses)
& Providing necessary education within the school (i.e. school nurse)
S Support for family, kids and organization as a liason
z Finding resources for family (i.e. Canada Food Guide, appropriate, web sites, make referrals if
A

application to social worker, psychologist, counsellor, etc.)
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